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Kultur Crew is a unique opportunity for school children to develop skills and 

responsibilities that will allow them to become organisers of cultural events. 

Students take part in a day seminar with other Kultur Crew from the local area and 

they became part of a national network. 

The concept behind Kultur Crew is to encourage youngsters. They start in the 

crew by working together with the teachers and then they have a two-hour 

meeting with the Kultur Crew. They work on the following: how to be a team, how 

to collaborate, understand different roles and how to support each other, how to 

develop different skills and how to be an ambassador for culture in the school. 

Teachers are in charge and are facilitators for the Kultur Crew. 

Kultur Crew takes place in primary schools. Different partners are also engaged, 

the type of partner depends on the way the project works across the municipali-

ties, for example, It could be the local Music school, a local Theatre or a learning or 

cultural consultant. 

Kultur Crew works on skills for presentations, how to be a good host, technical 

skills for helping the artist to prepare the room were the performance take place, 

communicating the experience through pictures, video and text. In some Kultur 

Crews they also work as curators. 

Kultur Crew

https://engagenow.eu/case-studies/kultur-crew

LOCATION: DENMARK, COPENHAGEN

WEBSITE: KULTURCREW.DK/

YEAR THE PROJECT BEGAN: 2010

DURATION: > 24 MONTHS

ORGANIZER: LEVENDE MUSIK I SKOLEN 

AND TEATER CENTRUM IN DENMARK

A network to teach 
children skills to 
become cultural 
organisers

MAIN GOAL OF THE PROJECT

The main goal of the project is that the experience of taking part in Kultur Crew will 

positively contribute to the professional development of youngsters in the cultural 

sector and as human beings.

ARTS AND CULTURE SECTORS: 

      -  MUSIC

      -  PERFORMING ARTS

AGE TARGETS: 

     – YOUNGSTERS AND ADOLESCENTS 

         (IN GENERAL)

GENDER TARGETS: ALL

SOCIODEMOGRAPHIC TARGETS: 

      - URBAN

AIMS: 

      - EMPOWERMENT

http://kulturcrew.dk/english/
https://lms.dk/english.asp
https://www.teatercentrum.dk/english.asp
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Young audiences are responsible for preparing and running cultural events in the 

school. Usually 8-12 students are responsible, with the collaboration of the con-

tact teacher in the same school with the aim of preparing a theatre play, a concert, 

a dance show, etc.

ROLE OF YOUNG AUDIENCES

AIMS

EVALUATION

The aim of the project is that young audiences learn to be responsible for the 

following tasks: Hosting artists: the students contact the artist, welcome them 

to the school and introduce them on the stage. Public Relations: the students 

advertise the event around the school. Technicians: during the event students are 

responsible for the lighting and other technical aspects of the set-up. Organisa-

tion: students are allowed to participate in the administrative tasks as well as the 

evaluation that takes place after the event.

Once a year the national organisations that are part of the concept (Teatercen-

trum & Live Music in Schools, LMS) invites the municipality partners to an evalua-

tion meeting to share their experiences and develop the Kultur Crew concept.

WHY IS IT “A CASE OF GOOD PRACTICE”?

This project is a case of good practice because it gives children the opportunity 

to become an organiser of cultural events, allowing them, within their school, to be 

responsible for different tasks such as: PR, light technicians, hosts, etc. 


