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The Hip-Hop Shakespeare Company is a musical theatre production compa-

ny that explores the social, cultural and linguistic parallels between the works 

of William Shakespeare and that of modern day hip-hop artists. The company 

was founded by Akala, a MOBO award-winning hip-hop artist, writer, poet, and 

educator, with the support of one of the most respected Shakespearean actors 

alive today, Sir Ian McKellen. The project uses hip-hop to engage young peo-

ple with subjects such as African culture and history, human rights, racism, and 

history – including the history of hip-hop and the legacy of slavery. The project 

offers workshops and educational programmes to youngsters and aims to show 

a different vision of the arts. The project is very successful, with a growing inter-

national projection. Due to popular demand, they have created the Peer Leaders 

programme that includes young artists such as actors, rappers, singers and 

poets, and creatives such as producers and designers from around the world. 

They have also established the Artist Associates programme, a collective of 

established international artists who mentor and perform alongside Peer Lead-

ers in their productions around the world. In 2009, they received a London 2012 

Olympic ‘Inspire Mark.'
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Musical theater 
that brings together 
Shakespeare and hip-
hop artists

MAIN GOAL OF THE PROJECT

The main goal of the project is to explore the parallels between the works of Wil-

liam Shakespeare and our present day hip-hop artists.

ARTS AND CULTURE SECTORS: 

      -  LITERATURE: WRITING

      -  LITERATURE: READING

      - LITERATURE: COMPREHENSION

      - LITERATURE: ORAL EXPRESSION

      - MUSIC

AGE TARGETS: 

     – YOUNGSTERS AND ADOLESCENTS 

         (IN GENERAL)

GENDER TARGETS: ALL

SOCIODEMOGRAPHIC TARGETS: 

      - URBAN

AIMS: 

      - CREATIVE SKILLS

      - EMPOWERMENT
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-  Youngsters become artists keen to use Shakespeare's lyrical language and his 

verses’ natural rhythms to create new hip hop pieces.

-  Youngsters use Shakespeare's original poems to create songs with a modern 

twist.

- Their talent is shared on stage with the established artist.

ROLE OF YOUNG AUDIENCES

AIMS

The project revolves around three activities:

- Workshops: The workshops allow young people to explore and develop

new creative abilities. The idea is to explore Shakespeare's work through the 

existing connection between words and rhythm, music and literature.

-  Live events: The company produces interactive live music events and theatre 

productions where young talent share the stage with established artists, poets, 

and actors. Live performances serve to present the results of the workshops.

 - Theatre productions: The company's philosophy is to boost emerging talent. 

This is the main reason why the company has been involved with theatres, the me-

dia, and established artists, to produce traveling shows to promote hip-hop and 

expand their music around the world. 

WHY IS IT “A CASE OF GOOD PRACTICE”?

Youngsters learn Shakespeare by doing Shakespeare. Shakespeare and hip-hop 

stretch and shape the usage of the English language, using imagery and especial-

ly rhythm to tell the story powerfully. In this sense, two disciplines (literature and 

music) are united in the same project. The first discipline (literature), youngsters 

are not as engaged with, whereas the second discipline (music), youngsters tend 

to be more connected with. The combination of the two disciplines is therefore 

very productive.


